
 

Adult Positive Social 
Norms 

Campaign Packet 
 

 

Raise awareness and correct misperceptions adults 
have about underage drinking through a positive 
social norms campaign 
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questions concerning its use, please email info@guideinc.org. 

1 
 



 

                                     GUIDE’s Adult Opinion Survey 

 
 
 
Please circle YES or NO. 

 
1. Do you think most Gwinnett parents allow their teens to drink alcohol at home?            

YES        NO 
 

2. Do you think a majority of Gwinnett teens drank one or more drinks of alcohol in the past 30 days?                  
YES        NO 
 

3. Do you think most Gwinnett parents allow their teens to attend a party where alcohol is available?          
YES        NO 
 

4. I disapprove of people under 21 drinking alcohol.     
YES      NO 
 

 
Please circle or fill out your age range and race/ethnicity. 
Age:     18-19     20-29        30-39         40-49          50-59         60+ 
 
 
Race/Ethnicity:  Caucasian         African American         Hispanic         Asian         Mixed        Other: __________ 
 
 
 
- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -  
 
Name: _____________________________             
 
Email: _____________________________ 
 
Phone #: ___________________________  
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GUIDE’s Survey Results from the May 2016 Gwinnett County 
Employee Wellness Fair 
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           GUIDE’s Summary of Survey Results for FY 16 
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        GUIDE’s Summary of Survey Results FY 14-FY 16 
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   Instructions for Calculating GSHS II Data 

 

 

• Go to www.gadoe.org  

• Search for GSHS II 

• Click on results 

• Click on “List by year” (2016)  System-Level Results 

o Go to your county  

• OR go to  School-Level Results 

o Go to your specific school 

• Go to Drug and Alcohol Use  #50: During the past 30 days, on how many days did you have at 
least one drink of alcohol?  

• Other useful data you may want to compare or consider are:  

o #101: How much do you think people risk harming themselves, physically and in other 
ways, if they have five or more drinks of an alcoholic beverage once or twice a week? 

o #102: How much do you think people risk harming themselves, physically and in other 
ways, if they take one or two drinks of an alcoholic beverage nearly every day? 

o #106: How wrong do your parents feel it would be for you to have one or two drinks of 
alcohol nearly every day? 

o #110: How wrong do your friends feel it would be for you to have one or two drinks of 
alcohol nearly every day? 

• Find the average percentage of 9th-12th graders who did not drink alcohol 

o 9th: 93.10% + 10th:  91.27% + 11th 87.32% +12th: 84.35%=356.04/4=89.01% 

• Subtract that percentage from 100 for the average percentage of 9th-12th graders who had at 
least one drink of alcohol 

o 100%- 89.01%=10.99% 
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                   Gwinnett County GSHS II 2016 Data 
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GUIDE’s Adult Positive Social Norms 2015-2016  

Campaign Banner 
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Newsletter in Gwinnett County Water Bill 
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                 GUIDE’s Adult Positive Social Norms 

                        Campaign Banner Locations 
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Gwinnett County Park Locations 
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Gwinnett County Employee Wellness Fair Event 

  Survey Results Comparison FY 2014- FY 2016 
 

   2014 2015 2016 
   # Surveys % # Surveys % # Surveys % 

Q1 
Do you think most Gwinnett parents 
allow their teens to drink at home? 

Yes 219 33% 243 30% 296 30% 

 No 453 67% 572 70% 705 70% 

 Blank 4   10   1   

      676   825  1002  

Q2 Do you think majority of Gwinnett 
teens drank one or more drinks of 

alcohol in the past 30 days? 

Yes 532 79% 598 73% 733 73% 

 No 140 21% 218 27% 269 27% 

 Blank 4   9   0   
      676   825  1002  

Q3 Do you think most Gwinnett parents 
allow their teens to attend a party 

where alcohol is served? 

Yes 381 57% 432 53% 525 53% 

 No 291 43% 384 47% 473 47% 

 Blank 4   9   4   

      676   825  1002  

Q4 
I disapprove of people under 21 

drinking alcohol. 

Yes 
Did not ask in 

2014.       

713 88% 864 87% 

 No 99 12% 128 13% 

 Blank 13   10   

          825  1002  
Age:               
18-19  0   4 0% 7 1% 
20-29  65 10% 93 11% 147 15% 
30-39  159 24% 164 20% 206 21% 
40-49  210 31% 257 32% 296 30% 
50-59  186 28% 223 27% 253 25% 
60+   52 8% 70 9% 92 9% 
   Blank 4   14   1   
      676  825  1002  
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Race:              
Caucasian  465 72% 555 71% 646 67% 
African American  118 18% 148 19% 191 20% 
Hispanic  29 4% 31 4% 49 5% 
Asian  17 3% 24 3% 37 4% 
Multi-Racial/Mixed  12 2% 14 2% 23 2% 
Other  9 1% 8 1% 18 2% 
Blank Blank 26   45   38   
      676  825  1002  
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TIPS for Creating YOUR Adult Positive 

Social Norms Campaign 
 

 

 Collect Adult Opinion surveys and tabulate data 

 Provide incentives to have adults participate  

 Compare adult perceptions to data of teen 30 day use (or other data of your choosing) 

 Identify if there is a gap between adult perceptions and the GSHS II data or other local 

data 

 Create campaign message  

 Test message with other adults 

 Order materials (banner, poster, pens, etc.) 

 Brainstorm where the message can go [parks, schools (morning announcements, 

newsreels, etc.), newsletters, water bill, radio PSA, local TV show] 

 Involve your community partners whenever you can, and make it a collaborative project 

(using your partner’s logo, etc.) 

 Map your locations (BatchGeo.com or Google Maps) 

 Compare trends from year to year, event to event  

 Depending on data you collect, continue to expand message or create a new one 

 Use your community partners for feedback 

 Share your findings/results in the community via social media, newspaper or other news 

outlets 
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